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A Friend In Need

When | bumped into Ben after five years, | realized that my

w . . . .
“ N friend’s warm smile had disappeared. There was something
L g unnatural about Ben’s behavior. The bags under his eyes did not
' help either.

Once we were done eating, | plucked up the courage to ask what the problem
was. Ben sighed and said in what was almost a whisper that his content writing
firm was struggling.

The Challenge

“What happened? You are a gifted writer. | was there when you
bought the place and employed some promising writers. What
went wrong?” | asked.

“I don’t know, Stefan. It was all fine for the first three years,” Ben
said and straightened up in his chair.

“Don’t get me wrong, the finances are just fine. We have a few loyal clients that
come to us for all their projects. We are able to deliver too,” he said lingering on
the last two words.

“Then where is the problem?” | asked trying to keep the confusion out of my
voice.

“Maybe it’s just me being too ambitious, but there is no growth. | am at the same
place where | was two years ago. It is driving me insane. Sometimes | am so bored
that | feel like shutting the whole thing altogether,” he said, slapping the napkin
down on the table.
The Idea
“Don’t lose heart. | am sure something can be done about it-”
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. =/ “Trust me Stefan, | have tried everything. | made a new website,
1 changed the logo and even changed the spelling. Nothing has worked
[ . | want to do something different but can’t figure out what” he said.
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“Have you tried talking to people?” | asked.

“Yeah of course! | talk about the firm all the time. Everyone in my family and
friend circle knows,” he replies with a touch of desperation.
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“No. That’s not what | meant, you need to talk to the right people, ones who can give
your business that edge.”

“Right people?” he asks.
The Solution
“People who are known for their content. Popular bloggers, journalists,
Twitter celebs, Youtubers. People who others listen to. You need to tell
B . these influencers about your company. Their word of mouth is more
' valuable than any amount of marketing,” | tell him.

“But how do | reach them?” he asks.

“What if you don’t even need to go up to them. What if you meet them in the middle?”
| ask with a wide smile.

“Hear me out. | have an app to help people in a situation like this. | had the idea, went
to a software dev company which gave it the shape. The app works like a marketplace
where businesses such as yours can register and get access to industry influencers, who
in turn are also registered and keen to offer their services. These influencers make use
of their expertise to promote companies seeking their services.”

“Woah! That’s what | need! But can you choose with whom you want to work with, and
which channels you want to promote your business?”

“Of course! You can, and what’s more, once a piece of content gets posted, you can
also track how well it is doing with analytics. At the end you can rate the influencers
you work with as well.”

The Resolution

“Stefan, this is amazing!”

Since that day, Ben became an avid user of Stefan’s app.

It supplied him with the right contacts in the form of influencers and helped his
business grow several times over.
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About us

Mindfire Solutions started in October of
1999, with the purpose of providing
expert software services globally, and
has steadily grown to its 1000-seat
facilities at 2 engineering centers.

In its heart and soul, Mindfire is a

software service provider, with
unrelenting focus on  small-team,
offshore-based custom software

development and testing work using Agile
methods.

We are clear in our vision of building a
software engineering powerhouse, and
we do not spend time and energy in
activities which do not fall under the
purview of our core competence.

Our vision is "to be a globally respected,
professional and innovative software
services and technology company".

Our mission statement reinforces our
vision: "Imagine. Think. Plan. Act.
Deliver. Improve.".

In the last 23+ years, we have
successfully  delivered on 2000+
engagements across 500+ global clients.

BURN IGNORANCE

Contact Us
OFFICE LOCATIONS - INDIA, USA, UK

NOIDA (NORTH INDIA)
Clo. ETHEREA,

24th -26th Floor, Tower B,
Alphathum, Plot No. 1,
Sector 90, Noida - 201305,
Uttar Pradesh, India

BHUBANESWAR (EAST INDIA)
10th Floor, DLF Cybercity,
Infocity Area, Patia,
Bhubaneswar - 751024,

Odisha, India

USA SALES OFFICE
Mindfire LLC

1890 Crooks, Suite 340
Troy, MI - 48084

(phone) +1 248.740.0611

UK SALES OFFICE
Mindfire Solutions

Kemp House

152-160 City Road

London EC1V 2NX
(phone) +44-20-71938352

Email: sales@mindfiresolutions.com



